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A NEW ERA IN MUSIC MAGAZINES BEGINS



In February 1980, pop pioneers Blondie made number 1in the
UK with "Atomic’. a now iconic song that was initially dismissed
as a novelty. Two years later Blondie imploded and faded from
view until hindsight proved the astounding impact they had
made on the pop music landscape. This is their story.

“Women have driven the music industry ever since it became an industry, either through
their passionate support of artists or being the instigators of ground breaking cultural,
social and artistic developments. For far too long we have ignored their contribution and
Women In Pop was born to both reverse the underrepresentation of female musicians in
the media as well as to celebrate their stories and the glorious music they make”

Paul Mitchell, editor

(¥ Women In Pop champions both established
and emerging female artists through intelligent
interview led profiles.

EJ/ Each curated issue provides powerful insights
to each artists’ own story plus reviews and in
depth analysis of the impact of women in the
music industry.

E;/ Published quarterly, each issue is a luxury,
limited edition magazine which has become
highly desirable as a collector's item by music
fans. First published May 2017.

EJ/ Our writers are some of Australia’s most
prolific entertainment writers, having previously
written for and edited titles such as Rolling
Stone, Smash Hits, GQ, InStyle, Vogue.com.au,
Vice, The Sydney Morning Herald, The Age, and
The Australian.

V¥ Women In Pop’s Website / Newsletter

/ Facebook / Twitter and Instagram pages
complement the magazine to provide up to date
news and information.

8 Worldwide audience across our platforms are
tracking evenly for male / female, with each age

group well represented.

EJ/ Tailored marketing opportunities available to
best suit each advertiser's requirements.

CONTACT

For all advertising enquiries:

Jane McGregor
Sales Manager, Women In Pop
jane.mcgregor@womeninpop.com



NEW TALENT

ABBA. Roxette. Robyn. Lykke Li. Sweden has
given the world a steady stream of power pop for
decades, and now synth pop artist Jackie Tech
is shining brightly in this curious constellation of
northern stars.

words. JO STEWART

‘A high quality, luxury publication... a cross between Rolling Stone and Vogue’
Universal Music Australia

OUR SCOPE

Women In Pop is currently
sold in 9 countries (RRP
AUD$10). Our distribution
targets premier retail outlets,
including airport locations in
the UK, New Zealand & Asia.

ARTIST REACH

z DamiIm

Australia

USA

Singapore

Recently did an in depth interview with Women In Pop magazine for
their inaugural issue. | love it when interviews go beneath the surface
and give me the chance to discuss real things that | care about and
this was one of those

Go grab your copy at the nearest news agency @
‘Women In Pop

AMI IM IS AT A CAREER
crossroad. Three-and-a-half years
after winning the fifth scason of The
X Fctar, the 28-yeas-old has proved
to be one of the most successful -

and visible — victors to emerge from the TV singing
competition. Besides her three Australian Recording
Industry Association top 10 albums, she has become
known for her show-stopping performances at
everything from the Australian Academy of Cinema
and Television Arts Awards to Carols By Candlelight
and the Eurovision Song Contest. She was alsa cast

Connecting with contemporary artists directly. Dami Im
Facebook post: www.facebook.com/damiandmusic

UK UAE

New Zealand Taiwan

Hong Kong Thailand

MEDIA REACH
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On-Air Interview with Cassie McCullough for ABC Radio National:
http://ab.co/2gkPmH7a
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‘This magazine is really well done and highly recommended’
Nicole Condos, Material Girl PR

READER FEEDBACK

O would recommend the
O magazine to a friend.
O of readers will purchase
5 @) Women In Pop again.

O of our O of our O intend to keep O of all copies
5 readers are 4 readers are 7 the magazine 5 are read by
O female. O male. O as a collectors O 2 or more

O of readers rate the quality of
9 () Women In Pop as excellent.

item. people.
Age Profile 18-24 25-34 35-44 45-54 Other
General Total 22% 14% 36% 21% 7%
Facebook Male 40% 24% 20% 10% 6%
Female 44% 22% 16% 12% 6%

Twitter Total 39% 30% 12% 8% 9%
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‘Seeing this is like finding a waterfall in the desert. Finally!”

STRATEGIC

In 2015 the top 2 selling albums
globally were by women - Adele’s
25 followed by Taylor Swift's

1989. In 2016 the top two selling
albums globally were again by
women - Beyoncé’s Lemonade
followed by Adele’s 25.

Stems

The highest grossing touring
act globally in 2015 was a
woman (Taylor Swift, $217.4m).
In 2016, the touring act

with the greatest average
attendance was also a woman
(Beyoncé, 45,757 per show).

Yet across the three biggest
international music magazines
in 2015, only 22% of issues
carried an all female cover. In
2016 this dropped to 10%.

60%

68%

53%
80%
30%

37% of females would
purchase a magazine
devoted solely to female
pop Mmusicians.

of Australians buy a magazine
at least once a month.

of Australians will spend
between $6 - 15 on a single
magazine.

of Australians who purchase
a magazine at least once a
month earn over $81kp.a.

(15m) Australians listen to
music for up to two hours
every day.

of Australians would purchase
a magazine devoted solely to
female pop musicians.

24% of males would
purchase a magazine
devoted solely to female
pop Musicians.



Classic Albums

2007 WAS & GAME-CHANGER FOR § ARTISTS WHO BECAME SOME OF THE MOST INFLUENTIAL
WOMEN [N POP. IN THIS ISSUE WE REVISIT THE ALBUMS THAT CMANGED I ALL
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Inside Front Cover 210 x 285 $2,100
Inside Back Cover 210 x 285 $2,000
Back Cover 210 x 285 $2,400
Full Page 210 x 285 $1,.800
Half Page 210 x 142.5 $900
Quarter Page 105 x 71.25 $500
Directory (per quarter page) 81.718 x 110.067 $300

ADVERTISING KEY DATES

Ad. bookings close 24 July 2017 16 October 2017 8 January 2018 16 April 2018
Ad. copy close (by 5pm) 7 August 2017 30 October 2017 22 January 2018 30 April 2018
On sale 16 October 2017 15 January 2018 9 April 2018 2 July 2018

CONTACT National Sales Manager / Jane McGregor/ jane.mcgregor@womeninpop.com /womehinpop.com
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HIQUIREMINTS

Skcom/womeninpop | youtubecom/womeninpop | open.spotify.com/user/
et com/womeninpop womeninpop

PRINT ADVERTISING SPECS.

Master Dimensions Print Specs.
Page Count: 96 total Perfect binding
Interior: 92 pages Print Process: CMYK (Offset)
Cover: 4 pages Cover: 250g matt lamination
Page Dimensions: 210 (w) x 285mm (h) Interior Pages:
Spine: 45mm 110-120gsm coated paper
1. Full Page Advertising (Includes cover Artwork Specs. 210
pages) Single Page size:
210 (w) x 285mm (h)

Submission guidelines

- File types accepted include press-ready JPEGS/PDF #"g;ﬂg%nmm
- Files received must contain high quality images of 300dpi BO'fTOM 183mm
and larger S 285 Full page

OUTSIDE. 16.932

- We also accept AI/EPS/IND files. Files must be press-ready INSIDE. 21165 (Caters for spine)

and packaged with all linked images and fonts. (Any work
required to prepare individual files for print will incur
additional charges)

- Embed all fonts or outline all text

- Files must include 3mm Bleeds

- Major images, text must appear within listed margins
listed below

- When submitting advertising materials, please submit a
Press-ready or X-1a or Press-quality PDF with crop & bleed
(3mm) marks. Two-page Spread ads may be submitted as
one PDF or as two individual page PDF's

- All ads must be 4-color CMYK with process colors only

- Arrangements can be made especially for the use of spot/
PMS colors, but a special fee will be added

Bleeds. 3mm

M, Lii-m na




2a. Directory Advertising (Half Page)

Dimensions
167.67 (W) x 122.592mm (h)

Submission guidelines

- File types accepted include press-ready JPEGS/PDF
- Files received must contain high quality images of
300dpi and larger

- We also accept AI/EPS/IND files. Files must be press-
ready and packaged with all linked images and fonts.
(Any work required to prepare individual files for print
will incur additional charges)

- Bleeds not necessary as artwork will be placed into
set template, however dimensions need to be spot
on.

- Embed all fonts or outline all text

- When submitting advertising materials, please
submit a Press-ready or X-1a or Press-quality PDF, no
crop marks or bleed necessary

- All ads must be 4-color CMYK with process colors
only

- Arrangements can be made especially for the use of
spot/PMS colors, but a special fee will be added

2b. Directory Advertising (Quarter Page)

Dimensions
81.718 (w) x 110.067mm (h)

Submission guidelines

- File types accepted include press-ready JPEGS/PDF
- Files received must contain high quality images of
300dpi and larger

- We also accept AI/EPS/IND files. Files must be press-
ready and packaged with all linked images and fonts.
(Any work required to prepare individual files for
print will incur additional charges)

- Bleeds not necessary as artwork will be placed into
set template, however dimensions need to be spot
on.

- Embed all fonts or outline all text

- When submitting advertising materials, please
submit a Press-ready or X-1a or Press-quality PDF, no
crop marks or bleed necessary

- All ads must be 4-color CMYK with process colors
only

- Arrangements can be made especially for the use of
spot/PMS colors, but a special fee will be added

IMAGE SUBMISSION ENQUIRIES:
Matt On Designer
matt@thepressdepartment.com.au
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